More Walk, Less Talk:

Build Your Brand through Culture & Customer Experience

“Transform brand-building from a costly, discrete, and subjective activity into the
most integral way of managing and growing your business.”

denise lee yohn

president & consulting partner, denise lee yohn, inc.

denise lee yohn has been inspiring and teaching companies
how to operationalize their brands to grow their businesses for
over 20 years. World-class brands including Sony, Frito-Lay,
Burger King, and Nautica have called on Denise, a brand-
building expert, speaker, and writer.

praise for denise;

“a stimulating and enriching learning experience... excellent and generous
interactions”

“a ton of best practices that we can implement right away”

“hands down, the best presentation | took in the entire conference”

“a refreshing outlook on how to more effectively manage brands in a company”
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