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WYNDHAM DESTINATIONS TO
RENAME ITSELF TRAVEL + LEISURE CO.
AS PART OF BRAND BUY FROM
MEREDITH
Move comes in anticipation of an expected surge in leisure travel









By Mike Juang. Published on January 06, 2021.

Credit: Wyndham Destinations and Travel+Leisure

Hoping to take advantage of a post-pandemic surge in leisure travel, timeshare and
vacation ownership company Wyndham Destinations is buying the Travel + Leisure
brand for $100 million from Meredith Corporation. Wyndham Destinations will rebrand
itself as Travel + Leisure Co. in early 2021, while the Travel + Leisure magazine will
continue to be operated by Meredith Corporation under a 30-year licensing agreement.
https://web.archive.org/web/20210106205323/https://adage.com/article/media/wyndham-destinations-rename-itself-travel-leisure-co-part-brand-buy-meredith/2303906
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Travel + Leisure’s current staﬀ will remain employees of Meredith, according to a
statement. The deal was ﬁrst reported today by The Wall Street Journal.
“It’s a great branding opportunity,” says Noah Brodsky, chief brand oﬃcer, Wyndham
Destinations. “That gives us an opportunity to broaden our market, to move away from
just timeshare.”
The move will see Wyndham Destinations leverage the reputation of the storied Travel +
Leisure magazine, and will help the company establish a unique brand identity separate
from its 2018 spinoﬀ, Wyndham Hotels & Resorts. Brodsky sees leisure travel as one of
the ﬁrst sectors set to return when the pandemic turns a corner, and says the branding
from Travel + Leisure will help it prepare for that surge.
“[Travel + Leisure] is a powerful, valuable media brand that opens up more business
opportunities to a business/brand that is stuck in a stalled market because of the
pandemic.” says brand leadership expert Denise Lee Yohn. Yohn says the move will help
Wyndham move away from being associated almost completely with properties.
The magazine’s operations will retain editorial independence, says Jacqueline Giﬀord,
Editor in Chief of Travel + Leisure. “It gives us the freedom of journalists to do what
we’ve been doing for 50 years,” said Giﬀord. “This is a major investment in terms of
Travel + Leisure becoming a bigger brand.”

As part of the rebrand, Wyndham Destinations stock will take on the ticker symbol TNL
in mid-February.
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