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w Blending a fresh perspective, twenty-five years of experience working with
BE world-class brands including Sony and Frito-Lay, and a talent for inspiring
audiences, Denise Lee Yohn is a leading authority on building and positioning
N exceptional brands. Denise is the author of What Great Brands Do. The
B A Seven Brand-Building Principles That Separate the Best from the Rest.
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THE praise for denise:
THAT mﬂmﬂh THE “a stimulating and enriching learning experience... excellent and generous interactions”
“a ton of best practices that we can implement right away”

“hands down, the best presentation | took in the entire conference”
Jossey-Bass,

an imprint of Wiley, Inc.

“a refreshing outlook on how to more effectively manage brands in a company”
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