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More Walk, Less Talk: 
Build Your Brand Through Culture & Customer Experience 

 

Brands are built by what you do, not what you say.   
In this inspiring and instructive session, brand expert Denise Lee   
Yohn shows: 
 how to drive your brand into your culture and implement a brand-

building mindset throughout your organization 
 how to translate your brand into compelling customer experiences 
 how to apply the approaches and tools that successful companies 

use to close the gap between 

“When you can’t see any daylight between what you believe, what you practice, what 
you offer, and what you say about yourself, you are doing what great brands do.”  

praise for denise: 
“a stimulating and enriching learning experience… excellent and generous interactions” 
“a ton of best practices that we can implement right away” 
“hands down, the best presentation I took in the entire conference” 
“a refreshing outlook on how to more effectively manage brands in a company” 

denise lee yohn 
president & consulting partner, denise lee yohn, inc. 
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writer of: 
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brand new perspectives 
QSR Magazine monthly column 

 

Blending a fresh perspective, twenty-five years of experience working with 
world-class brands including Sony and Frito-Lay, and a talent for inspiring 
audiences, Denise Lee Yohn is a leading authority on building and positioning 
exceptional brands.  Denise is the author of What Great Brands Do: The 
Seven Brand-Building Principles That Separate the Best from the Rest. 
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