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SPEAKING TOPICS

• What Great Brands Do: Seven 

 Brand-Building Principles 

• More Walk, Less Talk: Build Your 

 Brand Through Culture and 

 Customer Experience

•• Re-Thinking Corporate Social     

 Responsibility: Use Level 5 

 Relevance to Create Shared Value
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“Denise’s keynote took our customer summit to new heights . . . Her talk 
was inspiring and informative—worth every penny!”

—Ken Romley, president and CEO, Zift Solutions

“Her experience and insights were amazing and helped to make the con-
ference a huge success. She is brilliant and entertaining—able to point out 

a unique twist or opportunity on what might otherwise be a very clinical 

case analysis.”
—Mark G. Anderson, conference producer, 

Business Growth Conference 2010

“Best speaker of the day . . . a fresh perspective.”
—Mike Fox, director, Global Vertical Marketing, Facebook
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Published by Jossey-Bass, an imprint of Wiley & Sons, January 2014.

Pre-orders including custom and bulk orders for digital and hardcovers 

available now. Contact Denise at mail@deniseleeyohn.com or (917) 446 9325.

“If you care about building your brand to grow your business, you can’t afford not to read What 
Great Brands Do by Denise Lee Yohn.”

—Ken Blanchard, coauthor of The One Minute Manager® and TrustWorks!

“I wish Denise had written What Great Brands Do five years earlier—I would have made it required 
reading for all P&G brand builders!”

—Jim Stengel, former Global Marketing Officer, P&G, and author of Grow 

“Denise Lee Yohn has bottled the elixir of brands and the magic behind brands in this book.”
—Om Malik, founde—Om Malik, founder, GigaOM

“Denise Lee Yohn beautifully highlights some of the most beloved brands and how they’ve sepa-
rated themselves from the rest by creating an emotional connection between the organization and 

its stakeholders.”
—Kip Tindell, Chairman and CEO, The Container Store

“The seven brand-building principles of What Great Brands Do represent a provocative view of 
branding. You will look at brand-building with new eyes.”

—David Aaker, Vice-Chairman, Prophet and author of Brand Relevance

“Chock full of astute insights, compelling case studies, and practical tools, What Great Brands 
Do demystifies the brand-building process and shows business leaders how to revitalize and 

strengthen their brands.”
—John Gerzema, Executive Chairman, BAV Consulting, and coauthor of New York Times 

bestseller The Athena Doctrine and The Brand Bubble

““Follow Denise’s principles, embrace her tools, and execute through every single thing you do. 
As she taught me, that’s what great brands do.”

—B. Joseph Pine II, coauthor of The Experience Economy and Authenticity  

“While brands have become increasingly complex and challenging to manage, Denise has done 
a terrific job of breaking down what matters in building brands that don't just thrive, but win.”
—Scott Davis, Chief Growth Officer, Prophet, and author of Building the Brand-Driven Business


